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V7V THE CLAIMS: 

Pursuant to 37 CFR § 1.121, below is a complete listing of all claims in the application. 

1. (Currently Amended) A method for utilizing information relating to a subscriber to identify 
said subscriber comprising: 

receiving data from a plurality of programming and advertising sources; 

receiving viewing information associated with the subscriber, the viewing 
information indicating whether the subscriber viewed data from at least — one of the 
programming and advertising sources — and — a oouroo other — than — the* — plurality — of 
programrriing and advertising sourooa ; 

receiving a subscriber attribute, the subscriber attribute comprising data about the 
subscriber; 

merging said data from plurality of programming and advertising sources, said 
viewing information, and said subscriber attribute to create a subscriber information data 
store; and 

analyzing matching data of said subscriber information data store to dotermino 
paid with an advertisement attribute comprising product data about a product: and 
oubooribor'q desirability in relation to a provider, wherein baid subscriber's d e sirability io - 
uood to identify oaid ouboui i bor to ootid provider. 

analyz ing the matched data to determine a probability of the subscriber to 
purchase the product associ ated with the advertisement attribute, the probability further 
characterizing the subscriber as a desirable subscriber to receive a selected advertisement 
for the product, 

2. (Original) The method of claim 1, wherein said subscriber comprises a consumer. 

3. (Previously Presented) The method of claim 1, wherein said data from the plurality of 
programming and advertising sources comprises television-programming data. 
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iu. ^unginai; ine metnoa ot claim 1, wherein said subscriber attribute comprises a purchase.' 

11. (Original) The method of claim lO, wherein said purchase comprises a purchase of a product, 
wherein said purchase complements a product provided by said provider. 

12. (Original) The method of claim 10, wherein said purchase comprises a purchase of a product, 
wherein said product competes with a product provided by said provider. 

13. (Original) The method of claim 1, wherein said provider comprises a content provider. 

14. (Canceled) 

15. (Original) The method of claim 13, wherein said content provider comprises an advertising 
provider. 
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16. (Currently Amended) A computer-readable medium on which is encoded computer program 
code for utilizing information relating to a subscriber to identify said subscriber as a dooirablo 
subscrib e r comprising: 

computer program code for receiving data from a plurality of programming and 
advertising sources; 

computer program code for receiving viewing information associated with the 
subscriber, the viewing information indicating whether the subscriber viewed data from at 
least one of said programming and advertising sources and a source other than the 
. plurality of programming and advertising sources; 

computer program code for merging said data from the plurality of programming 
and advertising sources, said viewing information, and said subscriber attribute to create a 
subscriber information data store; find 

computer program code for analyzing said gubocriber information data G tor o to 
determine paid subscriber's desirability in relation to a providor, wherein said oubooribor's 
d e sirability io uocd to id e ntify ooid subscrib e r to said provider, matching data of said 
subscriber, information data store with an advertisement attribute comprising product data 
about a product: and 

computer program code for analyzing the matched data to determine a probability 
of the subscriber to purchase said product associated with the advertisement attribute, the 
probability further characterizing the subscriber as a desirable subscriber to receive a 
selected advertisement. 

17. (Currently Amended) A system for utilizing information related to a subscriber to identify the 
subscribe r ae a d e sirable oubsoribor comprising: 

a content database, wherein said content database comprises data from a plurality 
of programming and advertising sources; 

a subscriber-action database, wherein said subscriber-action database comprises 
viewing information associated with the subscriber, the viewing information indicating 
whether the subscriber viewed data from at least one of said programming and advertising 
sources and a source other than the plurality of programming and advertising sources; 
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a subscriber attribute database, wherein said subscriber attribute database 
comprises an attribute of said subscriber, the attribute comprising data about the 
subscriber; 

a subscriber information database; 

a merge processor electronically connected to said content database, said 
subscriber-action database, said subscriber attribute database, and said subscriber 
information database, wherein said merge processor is operative to merge information 
from said content-access information content database, said subscriber-action database, 
and said subscriber attribute database to create data in said subscriber information 
database; and 

a data analyzer electronically connected to said subscriber information database, 
said data analyzer matching data of said subscriber information data store with an 
advertisement attribute comprising product data about a product, said analyzer further 
analyzing the matched data to determine a probability of the subscriber to purchase said 
product associated with the advertisement attribute, the probability further characterizing 
the subscriber as a desirable subscriber to receive a selected advertisement, analyzing paid 
subooribor information data otoro to determine oaid oubooribor'o d e sirability in rotation to 
a provider, wherein said oubflarib e r'o dooirability io used to id e ntify said oubflorib e r to aaid 
provider . 

18. (Original) The system of claim 17, wherein said subscriber attribute database comprises a 
purchase history database. 

19. (Previously Presented) The system of claim 18, wherein said purchase history database 
comprises a credit card database. 

20. (Original) The system of claim 17, wherein said subscriber attribute database comprises of 
property ownership database. 

2L (Original) The system of claim 17, wherein said subscriber attribute database comprises a 
survey result database. 

Page 5 

PACE 6/26 ' RCVD AT 4/30/2005 3:30:20 PM (Eastern Daylight Time] ■ SVR:USPTO-EFXRF-1/2 * ONIS:8729306 ' CSID: 17572535729 ■ DURATION <mm-ss):1 1-54 



Apr 30 2005 3: 37PM UZ Patents 



17572535729 



U.S. Application No. 10/017,640 Examiner Jonathan P. Ouellette Art Unit 3629 

Response to January 7, 2005 Office Action 

22. (Original) The system of claim 1 7, wherein said data analyzer comprises a report creator. 

23. (Canceled) 

24. (Canceled) 

25. (Canceled) 

26. (Canceled) 

27. (Canceled) 

28. (Canceled) 

29. (Canceled) 

30. (Canceled) 

31. (Canceled) 

32. (Currently Amended) A method for utilizing information relating to a subscriber to identify 
said subscriber comprising: 

receiving data from a plurality of programming and advertising sources; 

receiving viewing information associated with the subscriber, the viewing 
information indicating whether the subscriber viewed real-time data from a source other 
than the plurality of programming and advertising sources; 

receiving a subscriber attribute, the subscriber attribute comprising data about the 
subscriber; 
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merging said data from plurality of programming and advertising sources, said 
viewing information, and said subscriber attribute to create a subscriber information data 
store; aa4 

anal>^ing matching data of said subscriber information data store to d e t e rm ine 
fluid with an advertisement attribute comprising product data about a product: and 
oubooribor'o desirability in relation to a provider : 

analyzing the matched data to determine a probability of the subscriber to 
purchase said product associated with the advertisement attribute, the probability further 
characterizing the subscriber as a desirable subscriber to receive a selected advertisement. 

33. (Currently Amended) A computer-readable medium on which is encoded computer program 
code for utilizing information relating to a subscriber to identify said subscriber as a desirable 
subscriber comprising: 

computer program code for receiving data from a plurality of programming and 
advertising sources; 

computer program code for receiving viewing information associated with the 
subscriber, the viewing information indicating whether the subscriber viewed real-time 
data from a source other than the plurality of programming and advertising sources; 

computer program code for merging said data from the plurality of programming 
and advertising sources, said viewing information, and said subscriber attribute to create a 
subscriber infoimation data store; end 

computer program code, for analyzing paid Gubooriber information data otoro to 
determine oaid subsoribor'a de s irability in rotation to a provider , matching H^ta of said 
subscriber in formation data store with an advertisement attribute comprising product data 
about a product: and 

computer program code for analyzing the matched data to determine a probability 
of the subscri ber to purchase said product associated with the advertisement attribute, the 
probability further c haracterizing the s ubscriber as a desirable subscriber to receive a 
selected advertisement for the product. 
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34. (Currently Amended) A system for utilizing information related to a subscriber to identify the 
subscriber as a desirable subscriber comprising: 

a content database, wherein said content database comprises data from a plurality 
of programming and advertising sources; 

a subscriber-action database, wherein said subscriber-action database comprises 
viewing information associated with the subscriber, the viewing information indicating 
whether the subscriber viewed real-time data from a source other than the plurality of 
programming and advertising sources; 

a subscriber attribute database, wherein said subscriber attribute database 
comprises an attribute of said subscriber, the attribute comprising data about the 
subscriber; 

a subscriber information database; 

a merge processor electronically connected to said content database, said 
subscriber-action database, said subscriber attribute database, and said subscriber 
information database, wherein said merge processor is operative to merge information 
from said content-access information content database, said subscriber-action database, 
and said subscriber attribute database to create data in said subscriber information 
database; and 

a data analyzer electronically connected to said subscriber information database* 
said data analyzer match ing data of said subscriber information data store with an 
advertisement attribute co mprising product data about a product said analyzer further 
analyzing the matched data to determine a probability of the subscriber to purchase said 
product associated with the advertisement attribute, the probability further characterizing 
the subscriber as a desirable subscribe r to receive a selected advertisement of the said 
product 

35. (Currently Amended) A method for utilizing information relating to a subscriber to identify 
said subscriber comprising: 

receiving data from a plurality of programming and advertising sources; 

receiving viewing information associated with the subscriber, the viewing 
information indicating whether the subscriber viewed data from the plurality of 
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programming and advertising sources and from a source other than the plurality of 
programming and advertising sources; 

receiving a subscriber attribute, the subscriber attribute comprising data about the 
subscriber; 

merging said data from plurality of programming and advertising sources, said 
viewing information, and said subscriber attribute to create a subscriber information data 
store; and 

analyzing matching data of s aid subscriber information data store to determine 
said with an advertisement attribute comprising product data about a product: and 
subscrib e r's d e oirobility in relation to a provider, wherein said gubcoribor'o dooirobility is 
uood to identify said oubooriber to said provid e r 

analyzing the matched data to determine a probability of the subscriber to 
purchase said product associated with the advertisement attribute, the probability further 
characterizing the subscriber as a desirable subscriber to receive a selected advertisement 
of said product. 

36. (Currently Amended) The method of claim 35, wherein the step of receiving said subscriber 
attribute comprises receiving said subscriber attribute that identifies said subscriber as a 
consumer ofa said-provider, said provider identifying the advertisement attribute, a nd wherein 
the step of analyzing the matched data to determine said probability of the subscriber to purchase 
said prod uct associated with the advertisement attribute further analyzing said aubooribor 
information data otoro to doto i min e odd oubcoribor'o desirability in r e lation to paid provider 
comprises analyzing a-saidjnirchase of the consumer to determine said subscriber's likelihood 
for another to purchase a different product of said provider. 

37. (Currently Amended) The method of claim 35, wherein the step of receiving said subscriber 
attribute comprises receiving said subscriber attribute that identifies a profession of said 
subscriber, and wherein the step of analyzing the matched data to determine said probability of 
the subscriber to purchase said product associated- with the advertisement attribute further 
analyzing said suboorib or information data otoro to determine paid oubporibor'Q desirability in 
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r e lation to said provider comprises analyzing the profession of said subscriber to determine said 
subscrib e r's probability of the subscriber to purchase said produc t d e sirability to oaid provider . 

38. (Currently Amended) The method of claim 35, wherein the step of receiving said subscriber 
attribute comprises receiving said subscriber attribute that identifies a property ownership history 
of said subscriber, and wherein the step of analyzing the matched data to determine said 
probability of the subscri ber to purchase said product associated with the advertisement attribute 
farther analyzing said subscriber information data store to dotomuno odd subscriber^ 
d e sirability in relation to fluid provider comprises analyzing the property ownership history of 
said subscriber to determine said subscriber's probability of the subscriber to purchase said 
produc t d e sirability to oaid provider . 

39. (Currently Amended) The method pf claim 35, wherein the step of receiving said subscriber 
attribute comprises receiving a questionnaire response from said subscriber, and wherein the step 
of analyzing the matched data to determine said probability of the subscriber to purchase said 
product associated with t he advertisement attribute further analyzing aoid aubnorihar infnrmntinn 
data storo to d e termine said subscriber's desirability in r e lation to oaid provider comprises 
analyzing the questionnaire response of said subscriber to determine said subscriber's probability 
of the subscriber to purchase said produc t d e sirability tn nnid prnvfdnr 

40. (Currently Amended) The method of claim 35, wherein the step of receiving said subscriber 
attribute comprises receiving a purchase of a product by said subscriber, and wherein the step of 
analyzing the matched data to determin e said probability of the subscriber to purchase said 
product associated with the advertise m ent attribute further nnaiwrin g nniH mlwiriW inf ft rmntin n 
data fltoro to d e termine oaid subscriber's d e oirability in relation to said provider comprises 
analyzing the purchase of the product to determine^ said subscriber's likelihood probability of 
the subscriber to purchase a complimentary produc t provided by oaid provide? . 

41. (Currently Amended) The method of claim 35, wherein the step of receiving said subscriber 
attribute comprises receiving a purchase of a competitive product by said subscriber, and wherein 
the step of analyzi ng the matched data to determine said probability of the subscriber to purchase 
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said product associated with the advertisement attribute further analyzing said - oubcoriber 
i nformation data otoro to dotormino ooid oubooribor'a doairability in relation to oaid provider 
comprises analyzing the purchase . of the competitive product to determine said s ubscribers 
lik e lihood probability of the subscriber t o purchase a said p roduc t provided by ooid provider . 

42. (New) The method of claim 1, further comprising: 

communicating the selected advertisement for the product associated with the 
advertisement attribute to the desirable subscriber. 

43. (New) The computer-readable medium of claim 16 on which is encoded computer program 
code further comprising: 

computer code for communicating the selected advertisement for the product 
associated with the advertisement attribute to the desirable subscriber. 

44. (New) The system of claim 1 7, further comprising: 

a communications interface for communicating the selected advertisement for the 
product associated with the advertisement attribute to the desirable subscriber. 

45. (New) The method of claim 1, the advertisement attribute comprising a viewing history 
correlation for said product and a demographic correlation for said product. 

46. (New) The method of claim 1, wherein said data from plurality of programming and 
advertising sources comprises multimedia content communicated via a communications channel, 
the communications channel comprising a remote broadcast communications channel and a local 
network communications channel. 
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